ASIAY 5yl

L) i)

daa) Ao des) dasa axay)

Ll dralall

Caaladl) g Aalusl <)

Sl 50 ]

B!l B ) sty debia Sl dalall 4 yal)

iall - aapall Lal) 23 e <125 e <7 38 oyl
dp ) yasdy ) sean

00201123477722 / 00201093912356 & sl

Mohammed.ahmed@mu.edu.eg s ASIY) &yl

(S rae dpuiall

1980/ 10 /25 el F )

Jib) m)l dsmas zoyie)  Aelaia¥ldlall




ﬁh:\.“
amaidll) i.ul@l\ ZJJAJ‘ Aan )l J& ‘gad)
Plymouth 2012 s L il 0
Gaaladl) 3 4la) University | yilas) o)y sSall
o) 5 1) Oslsdaals | Aosens 2008 LA
‘ Al s
Sl 5 ) Ol sla daala ) ) seen 2004 itald)
‘ Al s
A i s Ll Anals Asee 2001 s IS
Al pan
Lﬁ:‘hﬁj‘ Gﬁm
Jaalall FRE] Al i) f FRR
Ll 3l Galodl 3l 5,1 2014 | sy Jacl 2L
Gl 5 1)
] ol Al | gl Ll ) 2013 A e 3
Ll Golaall g Aaludl | gl ol ) 2008 e
Luiall Goladll g Aaludl | ddaall cula ) 2005 aclie (w je
Luiall Goladll 5 Aalidl | ddaall cula ) 2002 Gay s
O\JJ:\SASU Mw\ uﬂl.u)
daalal) a,i<t)
sl | 3jagdab—ad | The Impact of Cultural Differences | o siSall Al
G | hetween German and ltalian Guests on
their Perceptions towards Hotel Service
Quality
dsis | 3 4ab—ud | Improving the Marketing Policies Adopted | _niwalall b
& 1 in the Three Star Hotels in Cairo




dalad) culayy

. Ali, M. A. (2010). The Impact of Price Discrimination on Behaviour
Intention of Hotel Guests. Egyptian Journal of Tourism Studies, Vol.
9 (1-2), pp. 42-69.

. Ali, M. A. and Abdel Azim, T. S. (2011). The Impact of E-trust
Services on Guests' Behavior Intention in Independent Hotels'
Websites. Journal of Association of Arab Universities for Tourism
and Hospitality, Vol. 8 (2), pp. 53-62.

. Ali, M. A. (2012). The Role of General Trade Union of Hotels and
Tourism Workers in Supporting Hotels Employees in the light of
2011 Egyptian Revolution. Journal of Association of Arab
Universities for Tourism and Hospitality, Vol. 9 (2), pp. 97-102.

. Ali, M. A, Elias, A. N. and Toni, R. D. (2013). Impact of Changing
Management on Hotels' Employees. Journal of Association of Arab
Universities for Tourism and Hospitality, Vol. 10 (1).

. Ali, M. A. (2013). Future career choices of Undergraduates of Faculty
of Tourism and Hotels, Minia University, Journal of Association of
Arab Universities for Tourism and Hospitality, VVol. 10 (2).

. Ali, M. A. and Ragab, A. M. (2016). Exploring students' academic
motivation in Tourism and Hospitality higher education programs in
Egypt“an application of the self-determination theory"”. International
Journal of Hospitality and Tourism, Vol. 6 (1). pp. 16-38.
DOI:
http://www.ijohat.sswaar.com/abstract.asp?oCat=Exploring%20stude
nts%20academic%20motivation%20in%20Tourism%20and%20Hospi
tality%20higher%20education%20programs%20in%20Eqgypt%20-
an%?20application%200f%20the%20self-determination%20theory



http://www.ijohat.sswaar.com/abstract.asp?oCat=Exploring%20students%20academic%20motivation%20in%20Tourism%20and%20Hospitality%20higher%20education%20programs%20in%20Egypt%20-an%20application%20of%20the%20self-determination%20theory
http://www.ijohat.sswaar.com/abstract.asp?oCat=Exploring%20students%20academic%20motivation%20in%20Tourism%20and%20Hospitality%20higher%20education%20programs%20in%20Egypt%20-an%20application%20of%20the%20self-determination%20theory
http://www.ijohat.sswaar.com/abstract.asp?oCat=Exploring%20students%20academic%20motivation%20in%20Tourism%20and%20Hospitality%20higher%20education%20programs%20in%20Egypt%20-an%20application%20of%20the%20self-determination%20theory
http://www.ijohat.sswaar.com/abstract.asp?oCat=Exploring%20students%20academic%20motivation%20in%20Tourism%20and%20Hospitality%20higher%20education%20programs%20in%20Egypt%20-an%20application%20of%20the%20self-determination%20theory

7. Ali, M. A. (2016). An Investigation into Social Media Representations
of Egypt's Historic Hotels. Proceedings of the International Academic
Research Conference on Marketing and Tourism, Zurich, Switzerland.
7-9, July 2016.

DOIl:http://globalbizresearch.org/Swiss_Conference_2016 July2/docs/doc/3
%20Management%20&%20Marketing/ZM602.pdf

8. Ali, M. A. (2018), Antecedents and Consequences of Price Wars
among Hotels in Egypt International Journal of Hospitality and Tourism
Systems, Vol. 11 (2). pp. 1-14.

DOI: http://www.publishingindia.com/ijhts/24/antecedents-and-
consequences-of-price-wars-among-hotels-in-egypt/686/4795/

9. Ali, M., Woody, K., Touni, R. and Choi, H. (2018). Antecedents and an
Outcome of Customer Engagement with Hotel Brand Community
Embedded in Social Media. Paper presented at 2018 Global Marketing
Conference at Tokyo, Tokyo, Japan.

10. Ali, M. A,, Sayed, O. G, and Mohammad, A. (2018). Studying Customer
Satisfaction with Timeshare System in Egypt. Minia Journal of Tourism
and Hospitality Research, Vol. 1 (1).

(S5 i)
11. Ali, M. A. (2018). An Application of the Theory of Planned Behavior to

Predict the Intention of International Fast Food Restaurants' Guests towards
Negative Publicity. International Journal of Tourism and Hospitality
Management, Vol. 1 (2).

(ol J siia)
Asalal) Cildlgal)
1. Ali, M. A. (2017). Channels of Distribution. In The SAGE

International Encyclopedia of Travel and Tourism. 1% ed., pp. 252-
258.


http://www.publishingindia.com/ijhts/
http://www.publishingindia.com/ijhts/

i) _pad ad)
aa JAI GilBe & paiga Y

dalaiall dgall o alniy) (yl<a il

Liall 4nals A Y] agmenll Gl gl
el COlalall sl
— el Al g SR

Liall 4xala
el — gobilly Aalund) 0 S I ) aigal
Luiall L) daals — 3ol dalond

A GJ\S Ciade G palga l,y'u

Gl acd ey U aisal aud

An Investigation intof ., ig,La. | Zurich, International Academic
Social Media Switzerland Research ~ Conference
Representations of Egypt's on  Marketing and
Historic Hotels "y Tourism

Antecedents and anfl : 2018 Global Marketing
Outcome of  Customer R Conference at Tokyo

Engagement with Hotel
Brand Community
Embedded in Social Media




Agalal) Jilu ) o il ay)

Jaalall LK Al ) sic SR
Olsta 4abudl | Effect of Changing Management
sl Companies on Hotels’ Employees daaa aba aley)
(3Ll Py
(SFals)
Lial) ) Approaching the Adoption of Social | e aba g
4abud) | Media as a Tool for Customer 5
@lls | Engagement in Hotels (o5
Liall ) Studying the Misleading Marketing | asAlae sau
4abwd) | Practices in Egyptian Hotels Aldiae
(8aladl) g
Luiall Aala ) A8 JLdial) alaS (e paadl sl Al o | s Jlad oo
Aalud O
(8l g
Ll ) Study Of The  Effectiveness| s sis o4
4abed) | Electronic  Advertising as  a
&udlls | Marketing Tool in 5 Star Hotels
Ll Jldallae SUE daal
Abadl | edaal) sl e Sayaal) cilatial) gl i)
Gl g day o) dasal) acthaa b
Llall B p2AY) Gasedl) AlAAIWY oW i | Gma o A4
Aaluud (BaLdl)
(aalidl) g
Ll bugall B A clBally Gagedl) Al 3 | (S3 Al dea) dasa
Al AdEieal) (alisll da XYy
(8aldl) g
Lial) Adiiial) FIUAN Clagia 2 gaka £ a9l | daal Ahuas o S
dalud
(8aldl) g



http://srv2.eulc.edu.eg/eulc_v5/libraries/start.aspx?ScopeID=1.&fn=ApplySearch&criteria1=1.&OrderKey=publishYear+desc&SearchText1=+hotel+misleading&ItemType=
http://srv2.eulc.edu.eg/eulc_v5/libraries/start.aspx?ScopeID=1.&fn=ApplySearch&criteria1=1.&OrderKey=publishYear+desc&SearchText1=+hotel+misleading&ItemType=

gl &)l Al 5,18
SEVBLPN 2016 Lidal) daalay iy ISt L85 el
TERTREN 2015 Liall daaly (gaid o alad) G piial)
2016 2015 dma jall pulaal) Eyaai ddal gue
NARS 43458l da3318Y)
A0S 5aliAY) 5 1) el Ad1al) ) yal)
Liial) daaly - galidl) g Aalocal)
FERRTREN 2015 Aa gl ddpgdly Mad) anlaill s ) ja
Aaie V) 5 andaill 33 ga (jlacal
FERPTIEN 2014 Aalud) 408 - 58N 3 130 A i
Lulal) daala - 33l g
2014 2010 A Bagall auS i Bas gl g LAMH paall
Liial) daaly - galidl) g Aalocal)
PENPTIEN 2009 Al V) a9 i (G B g
Adieall Abudl
YERRIEN 2009 oaldll aldal) cufd Baa gl oAl paall
(3aLidY) 9 dalud) A<y
2011 2008 pily Aaie ) g 83 gl £ g pmilia (Forsda
:\,ﬁdﬁ.“ Qb.ubé.“
2010 2008 £ skl aadl) el e i e
PENPTREN 2007 Lial) Analy Loluca 13 5,)3) Galaa gae
2009 2006 falkal) 3 Baa gl B0 (utaa giae

(3L g Aalpaad) S5 Lalil)



http://elektrofisk.com/searchhandler?rt=%u0627%u0644%u0645%u0639%u0627%u064a%u064a%u0631+%u0627%u0644%u0645%u0631%u062c%u0639%u064a%u0629+%u0627%u0644%u0623%u0643%u0627%u062f%u064a%u0645%u064a%u0629+%u0627%u0644%u0648%u0637%u0646%u064a%u0629+%28nars%29
http://elektrofisk.com/searchhandler?rt=%u0627%u0644%u0645%u0639%u0627%u064a%u064a%u0631+%u0627%u0644%u0645%u0631%u062c%u0639%u064a%u0629+%u0627%u0644%u0623%u0643%u0627%u062f%u064a%u0645%u064a%u0629+%u0627%u0644%u0648%u0637%u0646%u064a%u0629+%28nars%29
http://elektrofisk.com/searchhandler?rt=%u0627%u0644%u0645%u0639%u0627%u064a%u064a%u0631+%u0627%u0644%u0645%u0631%u062c%u0639%u064a%u0629+%u0627%u0644%u0623%u0643%u0627%u062f%u064a%u0645%u064a%u0629+%u0627%u0644%u0648%u0637%u0646%u064a%u0629+%28nars%29

AaieY) g axdail) 33 g3 (laual A gil) gy Mad) anbeill Adlina aa) paS < b 30

okl PN Lo 5l
S 2018/5/80a | AudiSally Gugtd | (G 3 1) g Aabual) 4408
2018/5/10
Jaad) (g9 Aol & gl
@J‘.ﬁ\ M\Z\_‘u@\ BJJJM&}CA}A
2018/8/6 ¢ A cloac) €y daali S ge Aalall Ol a5l aats
2018/8/7 S daala — claldlly il
5 alall
S 2018/7/18 e | A slias] Sl Auali S e | Al alal) Ciail) LB
2018/7/19 Lial) daala -clabaal) g G pil) s
2017 /10/18 o | A4 sliac) il )38 dpaii 38 50 | Ul oy 5 5 sVl ok
2017/10/19 Ll Al ~claldll 5 Gy il
2017/2/26 — Gloslaall LaglsiSS S | Statistical Analysis
2017/3/2 S Ll 4aals | Using SPSS

2016/12/28

TPV TR KT

Ao Ay i<l e oL

2016/12/29 Liall el
Al 2016/8/14 (e | A slac) <l )38 doail S ja Laalall 5 ,laY)
2016/8/15 Luial) el -l oLl g (puy il
2015/2/16 53 92 (lanal 4 gall Ayl o2l Arandll 5 5all
2015 /2/19) daic Y1 5 anlail s il A lly el gl
Adie V) 5 aaladl) 33 g (jlanial
2014/6/4 — Glogleall Laglgi€ € e | cllnll el @ & sl
2014/6/9 S Litall drala | paladl aand yall 35030 5 cdgallal)
2013/9/30 & A sliac) Gl 58 dpali S ja il i) Jagdassl)
2013 /10/1Y L) daala —laladl) g gy il
2013/9/16 ¢ Lp eliac) Gl 48 duali S g Ll & gall) Cile g pia
2013/9/17 &) Liiall diralas —clalial) g pay pai)
2013/6/5 — Gleoslall Laslsi<S X e | Advanced PowerPoint
2013 /6/10 Lial) Axals
2013/5/30 ¢ — Closlaall LasleiSs S 5 | Advanced Excel
2013 /6/4 Lial) Axals
2013/5/26 ¢ — Closlaall LaslgiS3 3S 5 | Advanced Word
2013 /5/29. Lial) Axals
2013/1/28 ¢ s eliac) &l Ho8 dpail K ya Laalall 5,10y
2013/1/29 S Liial) diralas —claliall g il




2010 Liall daals | il _dSlay aiadills jsn )
aalaall 5 aalad)
2009 O slaoo palall | salall dlael 5 S yayaS LAkl
calall 5 ol Ll o)) glay
‘“AL’J\ e:\la_ﬂ\ DJ‘JJS
2009 Liall dsals | il ISl ay cavadill s Hen )
(3aladl) g aalaud)
2008 e}ﬂ\ azala Calal—as™ 4_1.:.1..‘).533‘ o‘)j.l_“
N s >
OBV g Baladll g aaload) aalea
o s—all 5 s a8YI 5 D e Y
Al
2007/10/29 oo | A eliac] Gl a8 et S je | dlaal) 8305l sl ae
2007/10/31 Lital) dnalas bl 5 (gl A a1l
2007/4/2 e L cliac) @l ja8 dgats K e Jladl) il
2007/4/5 S Lital) dnalas bl 5 (gl
2007/3/27 o~ A eluae) Gl paB Al 38 ya | il A L o) S Gladi
2007/3/29 S Liiall Zaalas -Claldll 5 Gy il
2006/10/3 s A sliac) G )28 4aail Sy DA praa
2006/10/5 Liiall Zaala ol 5 Gy il
2006/4/16 L cliac) @l ja8 dgat K e Lgall @Al 5 )
2006/4/18 S Liiall daala -~ 5 g il
Lyiall daala —clalill 5 gy il
e )
il A a4l D)
EEPNENY ptalal) (gaigal ceaad) Eaanl) Gl
4 alasy) Ofiealall el day ) daddl) aclaa 3 410)
4 ulasy) FRNIN (BNl 5y gl
4 ) &Y Alual) g dabd) ol
d yall PR L8l g o))
Al Al il g piall g 4925V 3 )




A ) PTG LAY o JAS g adlil g £y
g sl A Gl g el g Aarda¥) Sagad g dlas)
SRR PR dalal) Al 50
PN PR JsS sl g aclaal) dasd b
du el A I azaail] g Gadil)
FIT Al ) RECR ]
FIT Al ) ilally 3 0aY1 g (3L 5 ))
an Axl M) plakall adl g8 g il gl) Jadads
Ayl FR dLalad) 33 gall g Aud N
du el dxl Hll e ganall g culidl) 4,355
An ) Ax ) A 8aidl) ol jagail
FRERIEN] FRNN ALl £ g pdiall
2010-2009 ol A 5| o ladl) AQlS ) Gl ) adlaly
Gl ) o Y1 Ra (il A s drala
al il dcalud) cilalaiall g
aalundl 48058 ciladdd) o ylal -
dgUal) adaiisy)
2010-2013 4Dl 4bii¥) ale (Guie
dzala (3alaal) g aalil 44<
Luiall
2012-2013 bl laliall aiad e

10




2014-2015-2016-2017

LKL (5 nall

2014-2015-2016-2017

il o 5 a3 S LEA])
A1

2014-2015-2016-2017-2018 b il i) aais
AL (g s
2015-2016 axal 5 ¥V A8 ) jaa
2014-2015-2016 s 23 e
2013-2014-2015-2016-2017-2018 Ml 4y x5 ol 93 anla
2016 BJQJQ\:\J‘)M:\LJ#
Aaloa) draaly L ylaall
Sl e Llial) 448
2017 Al _agil@l) asalll Lt

Ltal) 4l - (30Ul 5 4alpudl

M.AAS‘ AS jLdiall

11




